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During the Fall semester of my senior year, | enrolled in
American Sign Language 1 as an elective course. Only
a few weeks into the course, | found myself wondering:

| am 21-years-old.
Why am | being introduced to this now?

Although | was happy to be learning something as
useful as new language, | began to question how
things could be different if | had been introduced at a
much younger age; perhaps even while | started
learning English.

| have distant memories from elementary school of
fellow students who were deaf and hard of hearing. |
feel that never learning to communicate with them was
a missed opportunity for everyone involved.

Developing Camperspective is my way of allowing
children to find the opportunity that | had missed.
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This final project will most heavily involve the study of brand development and continuity
across several formats, as my interests lie primarily in the realm of brand/identity
conception. The basis of this project is derived from a summer camp that involves the
integration of both hearing and deaf/hard of hearing children. A lack of prevalence for this
type of organization calls for a strong name, logo, tagline and other brand elements in order
to solidify its reach to mainstream audiences. The target audiences are split into two
categories that include the parents or guardians of deaf/hard of hearing children along with
the parents of hearing children. For this reason, two different strategies will be implemented
in order to communicate to separate audiences.

This project will be accompanied by a series of printed and electronic marketing materials,
outdoor advertising as well as branded merchandise used at the facility. More specifically, |
intend to develop an advertising campaign using 3-5 ads throughout sectors such as
magazine, transit, billboard as well as an electronic ad using kinetic typography.
Informational materials such as a brochure, at least two direct mailers and/or an info graphic
will be included for a better understanding of the camp's objectives. Facility merchandise
includes camp signage, a t-shirt, water bottle and camp counselor name tags. Also, a
functional website will be established that presents 3-5 active pages. Prompts for additional
components will be consulted with the instructor and professional contact. Upon
completion, all items will be presented in print form, on mounted boards unless presented
in the art gallery.

Christina Clemente Scott Jensen
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esidents Have the Most Cash to Spend? -- The ... p: i i 2014 )5/whi Which States' Residents Have the Most Cash to Spend? -- T

243, with f$4,479 between it Jand
Average Disposable Income By State The Motley Fool $45,243, with a

Of the original top five, the biggest drop came from New Jersey, which fellfrom No. 4 in nominal per-capita disposable income to No. 11 in real
per-capita disposable income, at $42,163. The $5,945 drop was matched only by New York and Hawail, which each dropped comparable
‘amounts. While Hawail is one of the happiest states in the U.S., it is in the bottom five as ranked by real per-capita disposable income.

hitp://www.fool.com/investi 2014

Overal, differences in per-capita d when adjusted for
cost of iving. That's an importar mind if you in may be higher than your current
salary, the cost of lving can goes, as well as your overall well-being. If you're iving on a
fixed income, the cost of living by state is important to consider, as well s the taxes -- or lack thereof — that you'l face if you move.

‘Something big just happened

1 don't know about you, but | always pay the best a stock tip. Motiey Fool
co-founder David was the the world as reported by The Wall Street Journal) and his
brother, Motley Fool GEO Tom Gardner,just revealed two brand new stock Together,

overthe last 13 years. And while timing isn't everything, the history of Tom and David's stock picks shows that it pays to get in early on their
ideas.

Click here to be among the first people to hear about David and Tom's newest stock recommendations.

**Look Who's on Top Now* appearedin The Wall Journal which refer best picking
newsletters over a 5-year period from 2008-2013.

SOURGE: BUREAU OF ECONOMC ANALYSS

success. Try any

Though it's not a state, D.C. ranks No. 1 by per-capita disposable income at $65,70. The state with the highest per-capita disposable income is

Connectiout, at $50,534, followed . at $49.27. 160), New Jersey (§48,108), and Maryland (§47,222) round
This only the story -- ide. ¢ :
On the cost sde, cost of iving varies areatly by state with the Northeast, as wel as both coasts, generally having a higher cost of iving. I've et . )
Sl Rk e e el e el Forget Netflix! We Think These 3 Companies Are Ready to Take Off
5 el e TR Sets o Bk oSl e RO e : e Let's face i... cable television is on its way out and the “death of TV" means the $2.2 trillon entertainment industy i ripe for the picking. Right
vkt now, hijack cable's proits as A %
surge now that cable TV's And you' Netfix and ‘teven on leam the
The *real” value of average disposable income three companies set to rise from cable's ashes.
1f you account for of lving, you get a pi Agaifthe data 2012, 4
CoMMENTS
0 Comments Sortby, Ouest
i [ T— 3
Completely Free Credit Score
No Credit Card Required
While D.C. stil has the highest , taiso Iving, soits is
$65,643. That's a $10,000 drop from ts nominal per-capita disposable income! Credt CKarm
On the fip side, you have North Dakota. While the state had a nominal per Gapita income of $49,273, ts real per-capita disposable income was
the highest of il states, at $54,506. That's a.$5,233 jump from its nominal per-capita income. Basically, ts cost of ving s 5o low that doliars go
much further in the state compared to the national average. e

Following North Dakota are Wyoming and South Dakota, both with real per-capita disposable incomes of roughly $47.500. South Dakota sees Tt
the largest any state, with nominal and real Connecticut, which
is No. 1 in nominal terms, drops to No. 4 on a cost-of-living-adjusted basis, down $4,342 to $46,192. Rounding out the top five is Nebraska, at

20f6 1127116, 11:42 AM 3of6 1127116, 11:42 AM
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Climate Gillette - Wyoming and Weather averages Gillette hutp://ww yoming/
Temperature - Precipitation - Sunshine - Snowfall
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Climate Gillette - Wyoming’ i ) i Gillette weather averages
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Summer Camps in the US Market Research | IBISWorld

and instructional day camps are excluded.
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Climate Cumberland - Maryland and Weather averages Cumberland
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Home United States Maryland
Monthly | Daily = History = Geo&Map | Weather Forecast You ar
Climate Cumberland - Mafyland? oc | °F Cumberland weather average
Jan. ‘Feb. “Mar Apr May Jun Annual high temperature:
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Average low in °F: Bseslicah s w43 G- g
Av. precipitation in inch: 3.54 3.19 3.2 2.56 2.99 2.83
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What's the Best Age for Camp? | Sunshine Parenting i ing wordpre: 014/04/11/whats-the-b

APR 11 2014 )
GALLERY

What’s the Best Age for Camp?

(https:/ /sunshi ing.files com/2014/04
il [whatsthebestageforcamp? jpg)You probably want a number here. If you're only
A aunds oing to read these first two sentences, then Ill pick the age of nine.
gEsries -

e But my real answer is a bit more complex. When to start sending your child to
s | sleep-away camp is a decision that depends on you, your parenting style, and your
[BAEIPY | child's temperament. Many kids have extremely fun and successful camp

experiences as young as six years old, but that's too young for most kids. And, for

some parents, the thought of their child EVER going to camp (without them) is
unimaginable. If you're one of those parents, please read Five Reasons Great
Parents Send Their Kids to Camp (https:/ /sunshi com
/2014/03/28/fi: S t t d-their-kids-to-camp/). i

“he’s not ready for camp” actually means you're not ready. Realizing that you child
can be okay without you is sometimes hard on parents, and it's a big step to let
them have the independent experience of summer camp.

These are the guidelines I recommend to parents who are ready to send their child
to.camp but aren’t sure what age is best.

““vour child is 5 or under, that’s too young for overnight camp alone. Go to a family camp together, or try an
.nerican Camp Association accredited (http:/ / www. org ditation/wk ) day camp program in
your area, which is a great way to get the feel for what camp is all about!

Only send your 6-8 year old to camp if:

« Your child is a fairly independent kid (not clingy to you) and can take a shower on his/her own. Iftyour child
happily goes to school and s fine at

(https:/ /. 1 ing file: com/2014/04

/img 1190-1.jpg) day camps and other activities without you
constantly by his/her side, then he/she’s probably ready for camp.
Parents often worry about the logistical stuff with young kids. “Will
someone make sure he eats? Puts on sunscreen? What if he wets the
bed?” Know that, at a well-run, dited (http:/ /www. org
/accreditation/ whatdoes) camp program, counselors are trained to
take care of young children well. Counselors will make sure your
camper gets enough water, eats properly, and puts on sunscreen. Most
camps work with families of bed wetters to help them feel comfortable
coming to camp. You just need to make a plan on how to manage the bed wetting with the staff at your child’s camp
(using a pull-up and keeping small plastic trash bags in the bottom of the sleeping bag for the counselor to throw
away privately works well).

« Your child is ASKING to go. This usually occurs with younger siblings who visit or hear about camp from older
brothers and sisters. They've been watching and hearing about the fun for a few years and they want “in.” I've often

n at camp events where older kids are coming to hear about camp, and the younger siblings in attendance end up
begging their parents to let them go to camp, too.

* You, as the parent, are confident in your child’s ability to be away from you. And you are able to express that
confidence to your child. And YOU can handle the separation.

lof4 2/3/16, 11:50 AM

What's the Best Age for Camp? | Sunshine Parenting

https://sunshineparenting wordpress.com/2014/04/11/whats-the-bes...
confident!). %

If your child is 11,

's REALLY time. See above steps but don’t do the easier choice. Remember when
,ou were 117 Your best memories were not hanging out with your parents. Time to
get some fun, independent experience!

If your child is 12 or older and has never been away to camp, please let them go!
Seriously. I've been at camp fairs, where a mother with a child taller than she is tells
me, in front of her child, “He’s WAY too young to be away from me for two weeks.” I
look at the young person standing next to her and want to say, “He’s not too young.
You just don’t want him to be away from you.” But, I can't say that unless it's a
friend who I can be really frank with. So, Ijust feel badly for the kid, who longingly
looks at camp pictures but knows that his mom won't ever let him go.

Your older child will likely not be the only first year camper his/her age. There will
be fewer new kids at camp in that age group, but camp kids are welcoming, so don’t worry. Let your child be part of
the process of picking a camp, but please send them to camp! I've met many families who waited until their child
was 12 or 13 years old to start camp, only to be disappointed that they had so few summers to enjoy at camp before
they were too old. Plus, the kids who tend to have the most extreme homesickness are the older ones who've never
been away. But, if your child is one who may experience that extreme homesickness, isn't it much better that it
happen during a 2-3 week summer program than when they’re a freshman in college? Too many kids aré not making
itin college because they don't have the coping skills to be away from home. Give your child the gift of early
independence to help them develop the skills they need to thrive as a young adult!

Sonow you see why I couldn’t give a short answer. I hope this helps you make the decision of when is the best age
to send your child to camp! .
Enjoy your kids today!

Resources:

Homesick and Happy, Michael Thompson, Ph.D. (http:/ /www.michaeltt -phd m/books/'L ick-

and-happy/

Camp Parents, American Camp Association (http:/ /www org/)

Find a Camp, American Camp Association (http:/ /find.acacamps.org/

Five Reasons Great Parents Send their Kids to Camp, Sunshine Parenting (https:/ /. in com
[2014/03/28/ fi: t- te d-their-kids-t p/)

Why Kids Flourish at Camp, Sunshine Parenting (https:/ / sunshi i om/2013/04/29/why-
Kkids-flourish-at-camp/

By Sunshine ¢ Posted in Benefits of Camp, I Help, Parenting Tips, Raising
« Tagged benefits of camp, best age for camp, homesick and happy, how do young kids do at camg
send my child to camp, Michael Thompson Ph.D., Summer camp, what age is too young for camp, whats the best age
for camp, whats the best age to go to sleep away camp, when do most kids start going to camp

3of4 2/3/16, 11:50 AM
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What's the Best Age for Camp? | Sunshine Parenting i ing.wordpre 2014/04/11/whats-the-bes...

For young klds, focus on if your child is ready. This is not the age to force camp upon a hesitant child.
(https:/ ing.files.wordpress.com/2014/04 X

-c15-2857.

Ince your child is 9-10 years old, I have three different guidelines,
depending on your child and you.

1. If your 9-10 year old is excited to go to camp, go for it! Find a camp
and sign him /her up!

2.1f your 9-10 year old is hesitant about going to camp:

« Talk with other families whose kids go to camp to expose him/her to
the idea. Hearing how much other kids like camp might encourage him/her to want to go.

* Attend camp information sessions and browse websites. Watch camp videos to show your child the fun that
happens at camp.

« If exposing your child to the idea of camp gets him/ her excited, then forge ahead with signing up and sending
your child to camp. If he/ she gets “cold feet,” use these discussion strategies

(https:/ shi dpress.com/2012/07/05 for-an-anxious-camper/) to let him/her know
why camp will be good for him/her.

v

3.1f your 9-10 year old child is STILL hesitant, you have two choices:

The Hard Choice (I think Michael Thompson, PhD. (http:/ /www.michaelthompson-phd.com/books/homesick-
and-happy/) would say the better one): Tell your child, “I know you're ready for this experience and it will be a
good experience for you that I

"ttps:/ /sunshi ing.file: d om/2014/04

4-13-2062.jpg)don’t want you to miss out on. I know you're nervous,
but this is something that is important for you to do.” Read the book
Homesick and Ha http:/ /www.michaelthompson-phd.com
/books/homesick-and-happy/) as your homework before you broach
the subject with your child. Explain all the benefits of camp and how
you think camp will be great for him/her and how it is an important
step in his/her growth and development. Let your child know that
you, as the parent, think it's an important experience that you don’t
want him/her to miss out on. And then, sign up for camp that is a
good fit for your child and offers activities he/she is interested in! Making this choice requires being able to stand
your ground and not give in to whining. Better to not dwell on the topic until it gets closer to summer. Sign up but
don’t talk about it too much, too far in advance if your child is especially anxious about it.

The Easier Choice (for now): Give your child a one year “pass,” but follow through! “Okay, no camp this summer,
but next year you're for sure going to a camp we choose together that is a good fit for you. I know you're ready, and
it will be a great experience for you that I don’t want you to miss out on. I know you're nervous, but this is
something that is important for you to do.” Read the book Homesick and Happy (http:/ / www.michaelthompson-
phd.com/books/homesick-and-happy/) as your homework over the year! Follow through and make going to camp
next summer non-optional. Talk with your friends and research an accredited camp program that's a good fit for
your child. Attend “meet and greet” events or camp tour days to meet other camp families.

Know that kids who are hesitant about camp at 9 or 10 are likely to still be hesitant at 13, and possibly hesitant at 18
about going to college. Kids who are nervous about being away from home and parents need to figure out how to

rk through those feelings, and a week or two at camp is an easy way to start! It's actually easier to start camp at 9
or 10 and work through those difficult homesick emotions without also contending with puberty. So... knowing that
it's great to get your child some independent experience early, forge ahead

(https:/ /sunshir files.word com/2014/04/sailing-0232.jpg idently (or at least pretend you're
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PSAs from 1973 to 1998

Newsletters (1973-1998)
Types of Hearing Loss

A i i ion must be in order to d the types and severity of hearing
loss to make appropriate recommendations for each patient. Pure tone and speech audiometry as well as the
immittance test battery must be completed, in addition to any additional y foran

profile of the hearing system. A balance test called electronystagmography (ENG) might also be needed if dizziness
orimbalance is also a complaint. Some patients who are bothered by tinnitus only might have a complete tinnitus
evaluation. Finally, the audiologic data provides a clinical foundation for recommendations on hearing aids and
other assistive devices suitable for treating the types of hearing impairments listed below.

In general terms, there are two types of hearing loss, conductive and sensorineural. A combination of both is also
seen as a mixed hearing loss. Each is discussed below.

HEARING LOSS TYPES
Conductive Hearing Loss

Conductive hearing loss is caused by any condition or disease that impedes the conveyance of sound in its
mechanical form through the middle ear cavity to the inner ear. A conductive hearing loss can be the result of a
blockage in the external ear canal or can be caused by any disorder that unfavorably stfects the middle ear's ability
to transmit the mechanical energy to the stapes footplate. This resuits in reduction of one of the physical attributes
of sound called intensity (loudness), so the energy reaching the inner ear is lower or less intense than that in the
original stimulus. Therefore, more energy is needed for the individual with a conductive hearing loss to hear sound,
but once it's loud enough and the mechanical impediment is overcome, that ear works in a normal way. Generally,
the cause of conductive hearing loss can be identified and treated resulting in a complete or partial imptovement in
hearing. Following the completion of medical treatment for cause of the conductive hearing loss, hearing aids are
effective in correcting the remaining hearing loss.

The audiometric profile that indicates a conductive hearing loss is the presence of air-bone gaps (better hearing by
bone 1 than by air ion), excellent word ata able listening level, and evidence
of a middle ear dysfunction on immittance. For situations where a blockage is noted in the external ear canal,
hearing testing is deferred until the canal is cleared.

Sensorineural Hearing Loss

The second type of hearing loss is called sensorineural hearing loss. This word can be divided into its two
componems sensory and neural - to allow us more clarity in specifying the type of hearing loss. The

and tests can yield the information needed to differentiate
between a sensory and a neural hearing loss, although they can co-exist in the same ear. Neural hearing loss is
another name for retrocochlear hearing loss.

20f3 1/22/16, 11:19 AM
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Early Sign Language Acquisition Helps Deaf
Children Learn Spoken and Written Languages

Washington, DC [February 21, 2011] - “To sign or not to sign” is a question that has long been a source of
disagreement among medical and educational professionals who work with very young deaf and hard of
hearing children. <

While some hold that teaching a deaf child to communicate in sign language before he/she learns to read lips
oris provided with a cochlear implant (or some other assistive hearing device) significantly decreases his/her
ability to acquire spoken or written language, research conducted at Gallaudet University shows the opposite
to be true. \

A recent Research Briéf published by Gallaudet’s Visual Language and Visual Learning Center (VL2) and
authored by Sharon Baker, states that eaHy'sign language acquisition by deaf and hard of hearing childrern .
actually helps them learn spoken and written language later on.”

“Sign language is sometimes withheld from deaf children in the beliefthatitinterferes with:speech
developmenty” Baker writes. “However, there is nolevidence[thatiprovesthisjs#

What is fact is that a child’s early language experiences provide him/her with a lifetime ability to learn. The key
is for the child to develop fluency in a first language as early as possible in his/her life.

Encouraging deaf children to communicate in sign language at a very early age will not impede their ability to
learn English or any other spoken language. Indeed, VL2 researchers are"trying'torunderstand-exactly why and
how so many deaf and hard of hearing students whose first language is ASL achieve such high levels of
English literacy.»

Gallaudet's VL2 is a Science of Learning Center (SLC) on Visual Language and Visual Learning, one of six
SLCs funded by the National Science Foundation. The purpose of VL2 is to gain a greater understanding of

lof2 122116, 10:54 AM
Early Sign Language Acquisition Helps Deaf Children Learn S... http://wwiw.gallaudet.edu/news/mr_benefit_carly_sign_languag...
the biological, cognitive, linguistic, soci and i itions that influence the acquisition of

language and knowledge through the visual modality.

Gallaudet University, federally chartered in 1864, is a bilingual, diverse, multicultural institution of higher
education that ensures the intellectual and professional advancement of deaf and hard of hearing individuals
through American Sign Language and English. Gallaudet maintains a proud tradition of research and scholarly
activity and prepares its for career opportunities in a highly ity ical, and rapidly
changing world.

Children can start signing
intentionally between
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Top benefits or reasons for learning sign language ttp: handspeak . i php%id=11

Top benefits for learning sign language
Learning sign language brings a number of benefits. Here are some top reasons for leaming it!

Growing popularity

American Sign Language (ASL)ISthe 4th most studiedimoderniforeignlanguage at colléges and universitied in the U.S.,
according to the Modern Language Association's statistics. In addition, it has a higher percent of enroliments above the top
three

‘Among hundreds of signed languages around the world, up to tWwoimillions peopleispeak ASLInNorth America alone -- the 3rd
or 4th most used language in the U.S. after Spanish and English.
Bilingualism boosts brain

Bilingualism of any languages (whether signed or spoken) is a great booster for brains. Itienfiches and SHHANCESYoUrCogNtive)
processes: higher abstract and creative thinking! better problem-solvirig. greater cognitive flexibiliy, better listening skillsy
greateracademicachievement, and more! It also promotes culturaliawareness;lileracy, and other intellectual benefits

Not just bilingualism, but also why not bimodalism too?Biffi6dal, that is using visual:spatialimediumy, expands yourWisu!-
perceptual skills: spatial awarenes$, mental rotation skill. visual sensitivity. and more!
Communicating with deaf babies

Speech is not a language. It's a medium. It's extremely crucial that deaf babies are exposed to a natural language (e.g. ASL,
Auslan, or another signed language) within the first two years of life ("two year window"). Eanis'to"Heafing baby as-eyeisito.deal
babijithatbotheqally can access to their own languages fromibirtht both acquire their own languages equally on the same
milestones, and develop literacy skills via different means (by eye or by ear). Eventually/deantoddiers canlear a'second
language -- e.g. English - at ease. “

Cuz it's a beautiful language

People simply find it fascinating, beautiful, unique, graceful and/or expressive. The more signers lean ASL, the harder, the more.
complex, and the more challenging it gets they realize. But, in the end, it's all worth it and it's a fulfilling experience.

Spelling practice \
Fingerspelling is exactly not a language per se. It is a set of the alphabetical letters corresponding to spoken words. But, | will
mention it nevertheless. After all, it visual

Fingerspelling helps students learn hiow to'spell'a Word letterbyletter Some teachers (and students) use fingerspelling in
spelling lessons in class. Receptive skill is also a bonus.

Appreciating literary arts

Do you think Deaf people miss out on music? Not really. What hearing people miss out is literary arts in sign language for its
linguistically creative language play, poetry, and storytelling

Visual-spatial language with its rich capabilities of cinematic devices, thymes, thythms, calligraphic movements, and many
others adds a dynamic spice to language arts

Communicating with animals

Human interest in communicating with animals (and possibly vice versa) has been around for a long time, via speaking, signing,
and/or painting.

Using sign language with chimpanzee Chimpsky and gorilla Koko in scientific studies is one example. Another thing is talking
with a pet using one of signed languages - no different from using spoken languages

20f3 1/20/16, 12:00 PM
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GENERAL DESC.

Our founders believed that the effort put toward educating our children will
ultimtely come full-circle and benefit the world.

Through a four week interactive experience, [camp name] enlightens both
hearing and deaf children during an impressionable time of their lives in
order to develop capable, open-minded individuals.

Exposing our campers to American Sign Language along with Deaf culture
provides the necessary education and empowerment needed in order to
break the long-standing communication barrier between the hearing and
death

populations.

Our primary objective is that rather than feeling defined by hearing and
speaking capabilities, [camp name]’s campers leave our location feeling
defined by their frienships, interests and dreams.

Brand Personqlity; This brand requires both a serious and playful
L tone. The concept of the camp’s development is
- optimistic . : : . .
. ) derived from addressing a serious sociological
- informative
: obstacle.
- triumphant

- accomodating However, because this camp is intended for the

benefit of children, approaches must remain
lighthearted.

12 BRANDING



VALUES

Integration of...

- children from varying backgrounds/lifestyles
- learning (ASL/culture) and typical camp activites

Forward Thinking

- growing need for interpreters/translators
- campers sharing knowledge with others
- preventing prejudice and misinformation

Fun
- redefine the campers idea of a “learning” setting
- more likely to recall information

Maturity/Empowerment

- higher chance that campers are there willingly
- opportunities for leadership roles

- celebration of culture

Belonging

- opportunity to return following year(s)

- campers are able to keep in touch following summer session
- affiliation extends further than appearance/capabilities

BRANDING 13
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GRASPING GROUNDS
GRASPING GROUNDS
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GRASPING GROUNDS
GRASPING GROUNDS
GRASPING GROUNDS
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< THE ORIGINAL SKETCH
THAT IS LATER REFINED TO
EVENTUALLY BECOME THE

FINAL LOGO!

CAMPERSPECTVE
CAMPER
CAMpeR
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Camperspective
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CAMPERSPECTIVE

CAMPERSPECTIVE

CAMPERSPECTIVE

VY W

Camperspective Camperspective

Camperspective

W

Camperspective
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TAGLINE BRAINSTORMING

The quietest broken barrier.
Breaking barriers. Quietly.

A new view.

Making a statement without words.
Making a statement. Silently.

A silent statement.

Hands on.

Heads up. Hands on.

Offering a hand.

Lending a hand.

Breaking barriers with our bare hands.
Bare hands, breaking barriers.

The greatest show of hands.

>

Taking change into our own hands. (S T3 EE 7Y CAMPERSPECT Ve

>

At hand:
Empowerment at hand.
Friendships at hand.
Expansion at hand.

I Potential at hand. I

Experience it first hand
Discovery and nature, hand in hand.

ASL and adventure, hand in hand. ?

First-hand qdven’rure CAMPERSPECTVE  CAMPERSPECTVE
Advenfure, first hand POTENTIAL AT HAND

Sharing hands, expanding minds

>
2

>

CAMpeRSPECTjvg  CAMPERSPECTjvE

POTENTIAL AT HAND
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d MATCH EACH SPACE WITH THE
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ABOUT 1.07% OF THE 35
MILLION AMERICANS WITH
HEARING LOSS KNOW
AMERICAN SIGN LANGUAGE

TRANSLATION
AND INTERPRETER JOBS
ARE PREDICTED TO
INCREASE 42% BETWEEN
2010-2020

As a month-long sleepaway summer program,
Camperspective invites both hearing and deaf
children to learn American Sign Language and the

fundamentals of Deaf.culture in an inclusive environment.

Here, children become eager to bréakia,
longsstanding language barrier.

e

OUR VALUES
INTEGRATION:

Children from varying backgrounds and lifestyles
come together at camperspective to develop a better

CAMP STAFF

Camperspective employs a team of over 40 full-time
and part-time camp counselors and professionals
each year. This allows us to have at least one staff
member for every three campers.

understanding of the community around them
Each session, we ensure that at least 75% of the
staff is proficient in both English and ASL. Several
FORWARD THINKING: full-time counselors are also fluent in Spanish.
At Camperspective, we understand that instilling
children with excitement for learning will follow
them through adulthood and beyond. We strive to
be a foundation for our camper’s successful futures.

Prior to employment, all staff members undergo an
extensive background check and perform drug tests
based on the regulations of their given state.

ORFINCH
EMPOWERMENT: ! RO ot Dt
Opportunities at Camperspective are designed to ck Cli .G ¢

expose campers to independent thinking that they

would not normally experience in a classroom sefting.

FUN:

Campers retain information and learning
techniques much more easily when they coincide
with their favorite outdoor activity.

Campers Sarah and Brandon
throwing their first cast of the-da

DEVELOP INTERESTS
AND EXPLORE NEW ONES!

During each of our supervised programs, campers
participate in familiar activities while using ASL to
communicate, celebrate and create connections.

CAMpERSF

As a month-long sleepaway summer program,
Comperspeciive invites both hearing and deaf

children fo lear American Sign Language and the
fundamentals of Deaf culture in an inclusive environment.

y’!» 2

Day 1 of the Pottery unit and
campers let their creativity flourish

A\ ARCHERY
COOKING ROCK CLIMBING
CRAFTING SWIMMING

Here, children become eager o bréak a
[

Activities include: \g-standing language barrier.

POTTERY

FISHING BIRD WATCHING

SPEC " HIKING KICKBALL
SUMMER. & TENNIS YOGA

COM/ACTIVITIES -

Campers may select up to five

‘we ensure that of least 75% of the.
activites during their stay with us! ond ASL Several

Eoch session,
Staf s proficient in both
full-time counselors are

Campors 10
oy cxpaonce in 0 oSSO0 5eing.

2 Carvpirs reloin nfoimation ond 189ring
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o e fovonte outdoor G,
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Mountain Sound -
Of Mons...en.mp3

CAMPSPECSUMMER.COM
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Autoplay © @D
Of Monsters and Men Live (Full Set 2015)
kara sy

459780 views

Of Monsters And Men: Mountain Sound
(Acoustic)

T2Sviews

Of Monsters And Men - Mountain Sound
[Traducida]

[Gravity Falls] Mountain Sound PMV MAP
(Closed) (13/26 1N)

62284 views

Hallanen Brawl with Snuff

Of Monsters And Men - Wolves Without
o pantrice ] (KeSSeoRmsoer Teeth (Official Lyrc Video)

s ;8w
822620 vews

We're Camperspective! Of Monsters and Men - Mountain Sound
)

(backsta
@) crisuna Clamente (backstage)

£t Channel settings. 34 views

Of Monsters and Men - Mountain Sound
[Music Video]

https://www.youtube.com/watch?v=cmA4QuaAlK4
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MISSION  Asamonth-long sleepaway summer program,
B

GET IN TOUCH

Camperspecfive invites both hearing and deaf

children fo learn and celebrate American Sign Our sister locations in Maryland and Wyoming provide campers with
Language in a truly inclusive environment. an equally engaging experience. Esfablishing two locations was a
decision based on our belief that all children should have an € ALY

opportunity fo spend @ summer with us, no matter where they call
home! With a location on both ends of the United States, we hope fo
ease any fravel hassles or expenses that our prospectives campers
and their families may experience

Here, children become eager fo break a
long-standing language barrier.

With that in mind, our research landed us in the scenic locations of
Pleasant Valley, Maryland and Pine Haven, Wyoming!

PLEASANT VALLEY, MARYLAND
1 Campers Hill Drive

Rocky Gap Lake

MD, 21502

Jonathan Wilson
Comperspeciive Eost Headmaster
811-503-2121 ext. 741 | wilson@compspecsummer.com

Michelle Trabler

Director of Housin

EGINNINGS

Founders Melanie Vegas and Christopher Hines believe that the 5
effort that s putfoward educaling ou children will ulimrely arrive e i S
fullcircle and beneli he world.

Ebony John:
Th founders crossed paths in anii iate level ASL class Senior Event Coordinctor
atKeuka College. As a senior thesis program, Hines and Vegas 811-503-2121 ext. 049 | fohnson@campspecsummer.com
worked fogether to organized a seriesof liberal arts classes in which -
hearing and hard-of-heari i i Bryce Malfei
f Healfh & Safety Coordinalor
another- something that is not cornmonly done. o751 e 11 | o dacpspec e

Their researh and po: led fo afew important g
One of which being: What would it toke fo make his info something
more realisic and widespead?

&

Melonie Vegas, Co Founder Christopher Hines, Co Founder Three years of planning, gathering communily feedback and

Ph Linguiscs Ph.D Cullural Studies strategizing later: Camperspeciive reaches ifs realization,

BFA. Communicafions MFA Business Qur primary obiective is that rather than feeling defined by hearing
and speaking capabiles, Camp Spec campers leave our location

ﬂ}ﬂ View blog Eﬂﬂ Ve blog feeling defined by thelr frienships, interests and dreams.

PINE HAVEN, WYOMING
1 Whitefail Drive
Bradenburg Loop

WY, 82721

CONSIDER THIS!

As the summer season reaches s close, dozens of campers
leave our 4-week program with more than just sun-kissed cheeks
and muddy sneakers! The access that Camp Spec provides 1o a
new form of communication such os American Sign Language
opens countless doors for children regarding their development,
expression, creafivity and confidence.

Catherine Greene
| Comperspective West Headmaster
811-503-212] ext. 031 | cgreene@compspecsurmmer.com

Martin O'Hara
Direclorof Housing
811-503-2121 ext. 443 | mohoro@campspecsumimer.com

Many parents and loved ones of Camperspeciive campers offen
speak of recognizable independence and maturity thot lourishes
intheir lille one upon refurning hone.

Jennifer Corning
Senior Event Coordnlor
§11-603-212] ext. 256 | corning@campspecsUmmer.com

have plenty t bout the benefis of i 1l
For instance, did you know...

Stephen Fortworth
B eolih & Scfety Coordinctor

~ 811-503-2121 ext. 809 | sfortworth@compspecsummer.com

LIFESTYLE CAREER INTELLIGENCE

Bilinguals are offen: |
Translation and inerprefer N 7/
- Befter planners jobs are predicled o - = Children who'sign have a
- More attenive increase 42% between the higher 1Q by 12 points : d
~Befer problem solvers - VA — AN
~Moreqreaiie m Q years 2010-2020 ; REACH OUT TO US!
EASTERN LOCATION & 811-503-2121
1 Campers Hill Drive , - A E—
Rocky Gap Lake PleasatValley : v dc o T B T 6
Pleasant Valley, MD 21502 AN i
WESTERN LOCATION
T
Bilingualism results in About 1.07% of the 35 million o] Parents who sign experience. 1 Whitefail Drive u f {i]
about a2.8% increase Americans with hearing loss less daily siress Bradenburg Loop .
inhourly wages know American Sign Language e, WA € Copyight Camperspecive 2 ABOUT | INCLUSION | ACTIVITES | REGISTER | CONTACT

CAMPERSPECT)Ve o oo - : .

1 Campers Hill Drive g A s oos
Rocky Gap Lake. Pleasant Valley o ing and deof B4 contact@campspecsummer.com

Pleasant Valley, MD 21502 RUEEHS

EASTERN LOCATION

in oy inclush

'WESTERN LOCATION a
1 Whitetail Drive &
Bradenburg Loop u f (O]

Pine Haven, WY 82721
€ Copyright Camperspeciive 2016 ABOUT | INCLUSION | ACTVITES | REGISTER | CONTACT

baautitlocations, chian o for
0 ard ablofo &xpand el hozons

campspecsummer.sliceofclem.com - "
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WELCOME TO CAMPERSPECTIVE,

B N Ml.’

Guess what? We have a spof reserved for
you at Camp Spec! So get ready for a month
of new friends, new experiences and the

beginning of a new journey! CAMPER ID: 35290
We can’t wait to meet you AGE: 10
you HOMETOWN: NASHVILLE, TN
? The Camp Spec Family MOVE IN DATE: JUNE 12, 2016
YOUR AGENDA ! TAKE A PEEK /
. Here’s a look at what's in store for
Move in DOY, JUNE 3 you at Camperspective.

First Sunrise, JUNE 4
Meet and Greet

Start Week 1, JUNE 5
Selected Activity: Archery
Signing Lesson: Letters & Numbers

Start Week 2, June 12
Selected Activity: Cooking
Signing Lesson: Colors & Animals

Start Week 3: June 19
Selected Activity: Swimming
Signing Lesson: Direcions & Nature

Start Week 4: June 26
Selected Activity: Fishing

Signing Lesson: Family & School YOUR
Final Sunset, June 27 IST SIGN

Surprise Activites

MEET YOUR CABIN MATES!  CABIN: E

Feel free to get in touch with your cabin
mates before Move In Day!

A o

=77

’
& ! 5
- 4

»
JOSHUA HADEED DUSTIN

Email: jharri9@yahoo.com Email: keyonarhi2@aol.com  Email: dlinds@aol.com

Phone: 408-761-1200 Phone: 716-304-8192 Phone: 503-321-9945

MISCELLANEOUS 37
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CLOSING

| would like to extend my gratitude to the Visual Communications
faculty for the endless consideration and enthusiasm they have
displayed for the creative endeavors of their students.

Also, | would like to thank my professional contact,
Karanya Aksornkoae for her thoughtful suggestions throughout
the process of completing this project.

| could not forget to thank my fellow designers for making this
the enjoyable, insightful and hilarious experience that it was.
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